Custom Chain Store Signs
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Custom Chain Store Signs

Make every chain store easier to see, recognize,

DIKA SIGN® manufactures custom chain store signs
and chain store signage systems for retail chains,
restaurants, cafés, hotels, salons, and commercial
brand stores. A chain store sign system covers
exterior fascia signs, illuminated letters, logo signs,
blade signs, flexible face light boxes, window signs,
interior logo walls, advertising signs, and in-store
display signage.

We turn brand standards and shop drawings into
installation-ready signage products with controlled
color, durable finishes, clean lighting, site-specific
mounting, and repeatable production for multi-store

Retail chains, restaurants, cafés, hotels, salons,
supermarkets, convenience stores, shopping streets,
commercial centers, and brand roll-out projects.

Key Advantages

Icon +

Brand Consistency Across
Stores

Logo color, letter style, lighting,
materials, and sign scale are
controlled as one brand standard
for multi-location roll-outs.

Icon +

Exterior-to-Interior Sign
Coverage

From fagade signs and illuminated
letters to interior logo walls,
advertising signs, and display
signage, we support the complete
store brand journey.

Icon +
Roll-Out Ready Production

Structure, wiring, mounting,
labeling, packing, and repeatable
fabrication are planned for batch
production and smoother chain-
store delivery.




Section 4: Chain Store Signage Challenges & DIKA SIGN® Solutions

Product Challenge 01
Multi-Store Brand Inconsistency

Chain store signs can lose brand consistency when
different sites, facades, materials, and installers are
not controlled under one signage standard.

x Color, finish, or letter proportion varies between
stores.

x Exterior signs, window signs, and interior brand
signs feel disconnected.

x Different site conditions make the same brand look
inconsistent.

DIKA SIGN® Solution

v Standardize Pantone / RAL colors, logo details,
letter proportions, lighting effects, materials, and
finishes.

v Confirm key finishes with samples or mock-ups
when needed.

v Coordinate exterior and interior signs as one chain-
store brand system.

Solution Value

v More consistent brand expression across multiple
stores.

v Cleaner storefront and in-store brand image.

v Lower rework risk during roll-out projects.

Product Challenge 02
Weak Visibility & Customer Entry

A store may be missed when the storefront sign is too
small, too flat, poorly lit, or not supported by the right
side-facing and interior brand signs.

x Main storefront signs are hard to notice from roads
or sidewalks.

x Weak lighting reduces night recognition and walk-in
attraction.

x Indoor advertising signs or displays do not continue
the brand journey after entry.

DIKA SIGN® Solution

v/ Combine fascia signs, illuminated letters, logo
signs, blade signs, light boxes, window signs, and
interior brand signs based on the customer journey.

v Optimize sign size, lighting direction, installation
height, and viewing angle before production.

v Provide front-lit, backlit, halo-lit, edge-lit, flexible
face, or non-illuminated options for different store
needs.

Solution Value
v Stronger street visibility.
v Better day-and-night brand recognition.

v Higher chance of attracting customers into the
store.




Product Challenge 03
Roll-Out, Outdoor & Installation Risk

Chain-store signage must deal with weather exposure,
different fagade structures, electrical planning,
packing, and repeated installation across multiple
locations.

x UV, rain, dust, and humidity may cause fading,
corrosion, water ingress, or light decay.

x Glass, stone, brick, metal panels, and mall
storefronts require different fixing and wiring methods.

x Poor labeling, packing, or pre-assembly can delay
site installation and store opening.

DIKA SIGN® Solution

v Use outdoor-grade aluminum, stainless steel,
acrylic / PC panels, flexible faces, LEDs, power
supplies, and weather-resistant finishes.

v Plan mounting structure, sealing, drainage, wiring
route, and maintenance access before production.

v Pre-assemble key parts, label wiring clearly, and
pack by store, location, or installation sequence.

Solution Value
v More stable outdoor performance.
v Faster on-site installation.

v Better support for opening dates and chain-store
roll-outs.

Chain Store Sign Types, Function & Placement

Sign Type Function & Placement

Business Value

Exterior Fascia Signs /

Main Storefront Signs ||exterior fagade.

Above the entrance, fascia area, or main

Builds the main storefront identity and
street visibility.

Illuminated Letters /

Logo Signs or interior brand areas.

Brand name, logo, or key lettering on exterior

Improves day-and-night recognition
and brand memory.

Blade Signs / Projecting

Signs pedestrian streets.

Side-facing signs near entrances or

Captures customers from both walking
directions.

Flexible Face Light

Boxes / Light Box Signs ||menus, or promotional zones.

Storefront fagades, windows, entrance areas,

Delivers bright, clear, and cost-
effective information display.

Window Signs /
Promotional Graphics

Glass storefronts, windows, seasonal
campaigns, or product promotion areas.

Adds flexible campaign visibility
without changing the main sign
system.

Interior Logo Walls /
Brand Feature Walls

Reception backdrop, entrance interior,
cashier area, or brand display wall.

Extends the brand experience from
outside to inside.

In-Store Advertising &
Display Signs

Interior advertising panels, product display
zones, POP areas, or wayfinding points.

Supports in-store promotion, product
display, and customer movement.




Section 6: Why Choose DIKA SIGN®

lcon +

Made Light - Built to
Last

Lighter structures and
durable finishes
reduce installation
effort and long-term
maintenance costs.

Explore Materials &
Finishes

lcon +

Project-Ready
Manufacturing

From engineering to
packaging, every detail
is built for smoother
project delivery and
repeatable store roll-
outs.

See How We Deliver

lcon +

30 Years of
Signage Expertise

Three decades of
experience help
reduce rework, risk,
and production
uncertainty.

About DIKA SIGN®

lcon +

OEM / ODM Partner
Only

We support sign
companies and
design firms without
competing for your
end clients.

Partner With DIKA
SIGN®

Projects

Section 7: FAQ
1. What chain store sign types does DIKA SIGN® manufacture?

We manufacture exterior fascia signs, illuminated letters, logo signs, blade signs, flexible face light boxes,
window signs, interior logo walls, in-store advertising signs, display signage, and mixed-material custom
signs for chain-store roll-outs.

2. Can the signs match our brand VI across multiple stores?

Yes. We can match Pantone / RAL colors, logo details, letter proportions, material finishes, and lighting
effects based on brand standards, drawings, or approved samples.

3. Can DIKA SIGN® support both exterior signs and in-store display signage?

Yes. We support exterior storefront signs, window signs, interior logo walls, advertising panels, and display
signs as one coordinated chain-store signage system.

4. Should chain store signs be illuminated?

For evening visibility, illuminated letters, light boxes, flexible face light boxes, or halo-lit logos are
recommended. For premium daytime spaces, non-illuminated metal or acrylic signs can also work well.

5. Can the signs fit different site and fagade conditions?

Yes. Mounting and wiring can be planned for glass, stone, brick, metal panels, mall storefronts, interior walls,
and other site conditions.

6. Does DIKA SIGN® support roll-out production and installation-ready delivery?

Yes. We support structure, material selection, lighting layout, electrical planning, shop drawings, batch
production, labeling, packing, and installation-ready fabrication for chain-store projects.
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